Changing life stories

Vision for Literacy
Business Pledge 2022

The award winning Vision for Literacy Business Pledge is now in its seventh year and
so far 88 businesses have committed to working to improve literacy levels in the UK in
2022.
Disruptions to education over the past two years risk reversing the past
decade’s progress in closing the attainment gap. The need to address the
nation’s declining literacy rates is clear, and as business leaders, we know
the role we can play in improving this. We estimate that over three million
children benefited from businesses’ backing during lockdown, through
activities ranging from book donations to community initiatives and funding
of essential programmes in light of the disruption to education.
As the economic impact of COVID-19 becomes clearer, action is needed to
secure the economic future of the next generation. As is often the case in an
economic downturn, the pandemic has disproportionately impacted young
people. At 11.7%, the UK’s youth unemployment rate continues to be worse than many other countries, and
today more than one in eight (12.6%) of our under 25s are neither working nor in full-time study1. According
to the Youth Futures Foundation, over half of the pupils who left school this summer will not go on to higher
education. Research from the Resolution Foundation calls for young people
to be supported to stay in education for longer, which will help protect them
from youth unemployment². However, currently, a quarter of all 15-yearolds have a reading age of 12 or below³. This puts them at a disadvantage
in their GCSEs, meaning they are unlikely to get the grades to progress to
further education. As businesses, we need to give young people the literacy
skills they need to stay in educational settings and protect them from future
unemployment.
School closures caused by the pandemic, have meant that pupils in
disadvantaged areas have had the greatest levels of learning loss. Data
from the Department for Education shows that this is 1.2 months for reading in primary, and 2.7 months for
reading in secondary. We know that lacking vital literacy skills holds a person back at every stage of their life.
As a child they won’t be able to succeed at school, as a young adult they will be locked out of the job market,
and as a parent they won’t be able to support their own child’s learning. As businesses, we must focus our
support on these areas of disadvantage that have been particularly affected. By working with other businesses,
schools,charities, and government we can prioritise literacy skills in these communities and ensure that the
young people who have been most affected by the pandemic are given the support they need.

We pledge to elevate the literacy issue within our business and take action (commensurate with size)
based on the needs of our local area to close the literacy gap and safeguard children’s futures. We will
do this by:
• Engaging our employees in the literacy challenge
• Supporting the drive to raise literacy levels in our local community
• Contributing to the national campaign to raise literacy levels

Our pledge in more detail
PLEDGE

PRACTICAL ACTION (at least one action to fulfil each pledge)

Engage our employees in
the literacy challenge by:

•

Encourage our employees to volunteer to support local
students with their CVs and interview skills

•

Commit to understanding staff needs in terms of literacy skill
development and providing opportunities for developing these,
where appropriate

•

Equip parents we employ with information on how to develop
their child’s literacy and communication skills at home

•

Promote the Vision for Literacy Business Pledge internally to
show the importance of the campaign to employees

•

Build links with local schools and libraries and engage with
the literacy challenge in our local community

•

Provide work experience opportunities to young people from
disadvantaged backgrounds in our local community

•

Gift free high-quality and diverse books to children and
families who might not be able to afford their own

•

Include literacy development opportunities and reading for
pleasure within all relevant community outreach activities

•

Promote opportunities for staff to volunteer to support literacy
and reading-based activities in schools, communities and
libraries

•

Promote fundraising opportunities to staff to help raise funds
to support language and literacy levels in disadvantaged
communities

•

Contribute to the development of the research base through
funding educational research

•

Increase the Vision for Literacy Business Pledge evidence base
through evaluation of our literacy programmes and activity,
and by providing case studies

•

Support nationwide campaigns that support literacy initiatives
across our channels

ü Raising the profile
of literacy in the
workplace
ü Engaging employees as
parents

Support the drive to raise
literacy levels in our local
community by:
ü Working with local
schools, libraries and
partners
ü Targeting outreach
work to the
communities most in
need of literacy support
ü Promoting volunteer
and fundraising
opportunities to staff

Contribute to the national
campaign to raise literacy
levels by:
ü Increasing the evidencebase
ü Raising awareness of
the issue

2022 signatories

barnes coaches

The National Literacy Trust Business Awards, in association with KPMG
These awards are a new initiative that will be a yearly celebration of businesses working in the literacy
space. At an event in January, Dame Julia Cleverdon CBE DCVO presented the following awards -

Award for Innovation
Lancôme have shown innovation with a number of projects focussed on improving employability. They
have funded the Words for Work: Women in Leadership programme, which by the end of year five will have
supported over 5,000 young women. Lancôme also funded the Behind the Cover book club which has
reached 1500 participants, providing access to free audiobooks and accompanying resources.

Award for Impact
WHSmith’s long-standing relationship and multi-layer partnership with the National Literacy Trust has
delivered a huge amount impact in the literacy space. This has included, supporting the Young Readers
programme, helping set up the Swindon Hub, providing unrestricted funding and leveraging connections
and campaigns. Most notable and impactful this year, has been the campaign to end book poverty with
Marcus Rashford and Pan Macmillan leading to the introduction of the Marcus Rashford Book Club.

Award for Leadership
British Land are a long-term strategic partner of the National Literacy Trust, showing leadership within the
literacy space, and inspiring other businesses to do the same. The partnership has so far helped 55,722
children across the UK to read for pleasure and improve their literacy skills. During the pandemic they
responded by providing books and educational materials to children most in need of support, benefiting
more than 4,000 families.

Award for Collaboration
Cleary Gottlieb supports the National Literacy Trust through volunteering, fundraising, and programme
support. In 2021, Cleary Gottlieb hosted 20 young people across the UK for its first Words for Work Virtual
Internship, offering students aged 15-18 a first-hand insight into various careers in the legal profession.
Throughout the COVID-19 pandemic, Cleary partnered with NLT to offer online materials, CV reviews and
mock interviews to those learning from home. Cleary Gottlieb is also a founding member of Leaders for
Literacy: Law, a roundtable of law firms committed to addressing the literacy challenge in the United
Kingdom.

If you are interested in more information about the awards, please email 		
businesspledge@literacytrust.org.uk

Founded by members of the National Literacy Forum, a group of
organisations with an interest in supporting literacy skills.
In association with

For more information on the Vision for Literacy Business Pledge 2022 visit
literacytrust.org.uk/businesspledge or contact businesspledge@literacytrust.org.uk
1 https://committees.parliament.uk/committee/506/youth-unemployment-committee/news/159184/urgentaction-needed-to-tackle-and-prevent-youth-unemployment/
2 https://www.resolutionfoundation.org/app/uploads/2020/05/Class-of-2020.pdf
3 https://www.gl-assessment.co.uk/news-hub/press-releases/new-study-highlights-the-importance-ofreadingto-the-whole-school-curriculum/

